








EVENT SPONSORS

FEBRUARY 201
SPONSORS & PARTNERS INCLUDED:

VODAFONE, CHAMBORD, DIET COKE, ELLE MAGAZINE,

ELIZABETH ARDEN, HANDBAG.COM, TONI & GUY,
LAVAZZA, AND THE MAY FAIR HOTEL




PROMOTIONAL ACTIVITY

THE BFC PLAN AND EXECUTE A DEDICATED PR AND
MARKETING CAMPAIGN, TO CREATE AWARENESS
AND DRIVE TRAFFIC TO LONDON FASHION WEEKEND.
FOCUSSING SPECIFICALLY ON OUR PARTICIPATING
DESIGNERS AND PARTNERED BRANDS.
PROMOTIONAL ACTIVITY INCLUDES:
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HOME FASHION & SHOPPING BEAUTY & HEALTH | TRAVEL & CULTURE PEOPLE & PARTIES
N THE MAGATINE | BAZAAR COVERS | HOROSCOPES

WIN fashion’s

<> E-MARKETING CAMPAIGN TO DATABASES OF UPT0 150,000 <> JOINT PROMOTIONS/PARTNERSHIPS WITH LUXURY
RECORDS LIFESTYLE BRANDS

& <&

<> PRINT/ONLINE MEDIA/PR CAMPAIGN-FEATURES IN VOGUE,
MARIE CLAIRE, LOCAL LONDON PUBLICATIONS ETC.
<> COVERAGE IN ELLE MAGAZINE (800,000 READERS), ON
& ELLEUK.COM (380,000 UNIQUE USERS) AND INCLUSION
WITHIN TWO E-NEWSLETTERS (115,000 SUBSCRIBERS)
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VODAFONE LONDON FASHION WEEKEND CONSISTENTLY ATTRACTS
OUR AUDIENGE 16,000- 20,000 FASHION CONSCIOUS VISITORS

VISITOR DEMOGRAPHICS OUR KEY TARGET AUDIENCE INCLUDES:
o B <> FASHION LOVERS FROM LONDON AND KEY CTIES
THROUGHOUT THE UK

< 93% FEMALE
< AVERAGE AGE 29
< AN AVERAGE SPEND OF OVER £60 PER PERSON

< ALMOST ZIMILLION IS SPENT AT
LONDON FASHION WEEKEND EVERY SEASON

< FEMALES WITH A HIGH DISPOSABLE INCOME
<> MUMS AND DAUGHTERS
< GIRLS DAY OUT




THE BFC WILL WORK WITH SPONSORS T0 DEVELOP BESPOKE BRAND

PARTNERSHIPS, BUILDING IN ELEMENTS OF:

< SPONSORSHIP EXPERIENTIAL ACTIVITY
< SAMPLING

o ADVERTISING

< (NSITE PRESENCE

o ONLINE ACTIVITY




FOR MORE INFORMATION
ORTO DISCUSS ANY
SPONSORSHIP OR BRANDING
OPPORTUNITIES IN MORE
DETAIL, PLEASE CONTACT:

JENICO PRESTON:

jenico.prestone@Aritishfashioncouncil.com
+44 (0) 207 7591976

JENNIE BECKER:

jennie.beckere@britishfashioncouncil.com
+44 (0) 207759 1988

www.londonfashionweekend.co.uk




SAMPLING OPTIONS
9000 VISITOR SHOW BAGS

TONI&GUY, ELIZABETH ARDEN, LAVAZZA, CHAMBORD, SHARPIE,

FANTASTIC PRODUCT SAMPLING OPPORTUNITIES IN OUR
COVETED AND KEEP SAKE TOTE BAGS, DIET COKE, ASOS, ST TROPEZ, CARMEX, ROC, LINDT, GALAXY,

JERGENS NATURALS, MOXIE, HUMMINGBIRD BAKERY

OUR BAGS CONSISTENTLY SELL OUT AND DEMAND

INCREASES EACH SEASON. FEATURED INSERTS INCLUDE:

INCREASE YOUR BRAND EXPOSURE T0 OUR AUDIENCE & HAIR, NAIL AND BEAUTY PRODUCTS, ACCESSORIES,
GET THE RIGHT PEOPLE TALKING ABOUT YOUR PRODUCT. FASHION LITERATURE. SNACKS, STATIONERY




SAMPLING OPTIONS
600 VIP SHOW BAGS

VISITIORS T0 OUR EXCLUSIVE CHAMBORD PLATINUM ASPINAL, TONI&GUY, MR&MRS SMITH HOTELS, NOT.
CLUB LOUNGE RECEIVE A PREMIUM TICKET PACKAGE CARMEX, LUXE GUIDES

WHICH INCLUDES A VIP SHOW BAG. FEATURED |N8ER'|'S |N[:|_U|][

LEATHER BOUND DIARIES, HIGH END HAIR AND BEAUTY PRODUCTS
PRIVATE MEMBERSHIPS, PERFUMES

THESE BAGS INCLUDE LUXURY ITEMS AND ARE AIMED AT
OUR HIGHEST SPENDERS.

BRAND FEATURED ON THE RELEVANT PAGES OF OUR
WEBSITE (RECIEVES OVER 95K UNIQUE USERS IN THE 2
MONTHS PRIOR TO THE EVENT).




FOR MORE DETAILS ON THE
OPTIONS AVAILABLE, OR TO
DISCUSS OTHER OPTIONS
PLEASE CONTACT:

JENNIE BECKER:

jennie.beckere@britishfashioncouncil.com
+44 (0) 207759 1988

GEORGINA RILEY:

Georgina riley@britishfashioncouncil.com
+44 (0) 207759 1967

www.londonfashionweekend.co.uk
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