






February 2011 
Sponsors & Partners included:

Event SPONSORS

VODAFONE, CHAMBORD, DIET COKE, ELLE MAGAZINE, 
ELIZABETH ARDEN, HANDBAG.COM, TONI & GUY, 
LAVAZZA, AND THE MAY FAIR HOTEL  



promoTional aCTiViTy 
The bfC plan and exeCuTe a dediCaTed pr and 
markeTing Campaign, To CreaTe awareness 
and driVe TraffiC To london fashion weekend. 
foCussing speCifiCally on our parTiCipaTing 
designers and parTnered brands. 
promoTional aCTiViTy inCludes:

e-markeTing Campaign To daTabases of up To 150,000 
reCords 

TargeTed direCT mail Campaign To 10,000 reCords of 
highesT spenders

prinT/online media/pr Campaign-feaTures in Vogue, 
marie Claire, loCal london publiCaTions eTC.

exTensiVe and TargeTed leafleTing Campaign of 
oVer 150,000 posTCards whiCh will be disTribuTed 
Via direCT mail To The Vodafone london fashion 
weekend daTabase, Through exisTing parTners (e.g.. 
Toni & guy salons, eliZabeTh arden ConCessions) 
and Via a highly TargeTed loCal CorporaTe Campaign

JoinT promoTions/parTnerships wiTh luxury 
lifesTyle brands

TargeTed prinT, online media and pr Campaign wiTh 
regular feaTures in elle, sTylisT, Vogue, marie 
Claire, harpers baZaar, The Telegraph and loCal 
london publiCaTions

CoVerage in elle magaZine (800,000 readers), on 
elleuk.Com (380,000 unique users) and inClusion 
wiThin Two e-newsleTTers (115,000 subsCribers)



ABC1

95% Female

Average age 29

An average spend of over £60 per person

Almost £1million is spent at 
London Fashion Weekend every season

Vodafone London Fashion Weekend consistently attracts 
16,000- 20,000 fashion conscious visitorsOUR AUDIENCE

VISITOR DEMOGRAPHICS
Fashion lovers from London and key cities
throughout the UK

Females with a high disposable income

Mums and daughters

Girls day out

OUR KEY TARGET AUDIENCE INCLUDES:



    Sponsorship experiential activity
    Sampling
    Advertising
    Onsite presence
    Online activity

The BFC will work with sponsors to develop bespoke brand 
partnerships, building in elements of:



For more information 
or to discuss any 
sponsorship or branding 
opportunities in more 
detail, please contact:

JENICO PRESTON:
jenico.preston@britishfashioncouncil.com
+44 (0) 207 759 1976

JENNIE BECKER:
jennie.becker@britishfashioncouncil.com
+44 (0) 207 759 1988

www.londonfashionweekend.co.uk

LONDON
FASHION
WEEKEND



9000 VISITOR SHOW BAGS

FANTASTIC PRODUCT SAMPLING OPPORTUNITIES IN OUR 
COVETED AND KEEP SAKE TOTE BAGS. 

OUR BAGS CONSISTENTLY SELL OUT AND DEMAND 
INCREASES EACH SEASON. 

INCREASE YOUR BRAND EXPOSURE TO OUR AUDIENCE & 
GET THE RIGHT PEOPLE TALKING ABOUT YOUR PRODUCT.

SAMPLING OPTIONS
PREVIOUS BRANDS INCLUDE:

FEATURED INSERTS INCLUDE: 

TONI&GUY, ELIZABETH ARDEN, LAVAZZA, CHAMBORD, SHARPIE, 
DIET COKE, ASOS, ST TROPEZ, CARMEX, ROC, LINDT, GALAXY, 
JERGENS NATURALS, MOXIE, HUMMINGBIRD BAKERY

HAIR, NAIL AND BEAUTY PRODUCTS,  ACCESSORIES,
FASHION LITERATURE, SNACKS, STATIONERY



SAMPLING OPTIONS
600 VIP SHOW BAGS

VISITIORS TO OUR EXCLUSIVE CHAMBORD PLATINUM 
CLUB LOUNGE RECEIVE A PREMIUM TICKET PACKAGE 
WHICH INCLUDES  A VIP SHOW BAG. 

THESE BAGS INCLUDE LUXURY ITEMS AND ARE AIMED AT 
OUR HIGHEST SPENDERS.

BRAND FEATURED ON THE RELEVANT PAGES OF OUR 
WEBSITE (RECIEVES OVER 95k UNIQUE USERS IN THE 2 
MONTHS PRIOR TO THE EVENT).

PREVIOUS BRANDS INCLUDE:

FEATURED INSERTS INCLUDE: 

ASPINAL, TONI&GUY, MR&MRS SMITH HOTELS, NO7, 
CARMEX, LUXE GUIDES

LEATHER BOUND DIARIES, HIGH END HAIR AND BEAUTY PRODUCTS 
PRIVATE MEMBERSHIPS, PERFUMES



FOR MORE DETAILS ON THE 
OPTIONS AVAILABLE, OR TO 
DISCUSS OTHER OPTIONS 
PLEASE CONTACT:

JENNIE BECKER:
jennie.becker@britishfashioncouncil.com
+44 (0) 207 759 1988

GEORGINA RILEY:
Georgina.riley@britishfashioncouncil.com
+44 (0) 207 759 1967

www.londonfashionweekend.co.uk
LONDON
FASHION
WEEKEND


